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e 72% of The Times readers are looking forward

to a holiday Swim with dolphins in crystal clear waters, explore coral reefs that teem with tropical fish or
simply unwind on one of the island's 44 white sand beaches.
o ) .
e 35% of The Times readers are already researching Looking for RER? You can get a massage by the ocean, take  fomantic sunset catamaran
. ) cruise and gather around a bonfire under the stars. For dinner, venture to West End, a charm-
their next ho[|day ing fishing town, for authentic flavours of the Bahamas — whole fried lobster, fluffy panny
cakes and tangy pickled conch salad.
e The Times readers have an average budget of At the island's eastern tip, explore one of the world's largest underwater cave systems. Its
. . home to more than 30 dive sites, with sharks and shipwrecks. In the heart of Grand Bahama,
£3,308 per person for their ho[|days discover a vibrant city centre for shopping dining, resorts and spas to suit all budgets

There's a wealth of great festivals too, including Januarys Junkanoo parade - a celebration of
Bahamian culture - and the Grand Bahama Island Restaurant Fest in August.

Discover all the reasons to love Grand Bahama Island at arandbaha:

£12,000
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* After receiving your content, Hurst Media Company will review
and forward to Times Online.
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« After sending a proof, we require either your approval to publish
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