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therefore serves as the essential guide to
help those looking for inspiration for their next trip to
Greece, whether it's a city break or island escape.

The holiday of a lifetime
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Curated by an experienced team of The Times

Online copywriters,

showcases a high-quality selection of 10 top
highlights of Greece, ranging from destinations, hotels
and resorts, tours, tourist attractions, events, tavernas,
bars, rental companies and more — this is the space
to promote the best that Greece has to offer.
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is the perfect shop
window for brands and organisations looking to
benefit from The Times Online's robust editorial
environment, a mass readership focused on family
holidays and travel, and crucially the gravitas of being
featured on one of the most popular news websites.

e 72% of The Times readers are looking forward
to a holiday

e 35% of The Times readers are already researching
their next holiday

Nestled in the heart of ancient Athens, boutique hotel-maison THE DOLLI sets a new benchmark for
luxurious, glamorous travel,

Located in the charming Plaka neighbourhood, just a short stroll from the Acropolis, THE DOLLI features 46
exquisite bedrooms, pied-a-terre suites and private apartments. It listed neoclassical exterior harmoniously

o The Times readers have an average budget of blends ity conemperary ouches.such 2 an iy poo e youcn ke  rfesing dp whie 2z
£3,308 per person for their holidays i cocktals at the celebrated Pool Lounge and reserve a able at the ooftop restaurant, Here, savour the

Views while indulging in exceptional cuisine inspired by Greece, the Mediterranean and Asia

Hidden away in the hotel is Le Bar Secret, an intimate treasure where art adorns the walls and you can sip on
exquisite cocktails, paired with artisanal chocolates and other treats.

Furnished with an elegant fusion of 18th-century antiques and contemporary design pieces, THE DOLLI is
sanctuary for art enthusiasts. The hotel boasts a collection of Picassos, Lalannes, Jean Cocteaus and ancient
Greek ceramics, and offers a wealth of cultural experiences throughout your stay.

visit and book your stay today

£15,000
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e Format: RGB JPEG or PNG

e Resolution: 72 dpi

Images should be high quality lifestyle photographs promoting
your product or service. In case of a video upgrade, that should be
supplied as a Vimeo link or MP4 file.
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¢ Displays on mobile only
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PLEASE NOTE: The full content specification and artwork deadline will be given after booking.
Your content can be emailed to production@hurstmediacompany.co.uk

CREATION, PROOFING & APPROVAL TERMS & CONDITIONS

CREATION PROCESS
e After receiving your content, Hurst Media Company will review
and forward to Times Online.
« Copy for advertorial features will be subedited by Times Online's
editorial team to meet their house style.

PROOFING & APPROVAL PROCESS

e Hurst Media Company will supply a proof to you.

« After sending a proof, we require either your approval to publish
the article or any factual copy corrections.

« If you have any copy changes, you have the option of two rounds
of corrections before final approval is required.

¢ Please ensure any amendments are clear and concise.

e Approval is required within 48 hours unless advised otherwise.
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published on Times Online.
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We reserve the right to convert images to meet the technical
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