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therefore serves as the essential
guide to help those looking for inspiration for their
next luxury Mediterranean trip, whether it's a city
break, island escape or multi-destination getaway.

The holiday of a lifetime

Curated by an experienced team of The Times Online
copywriters,

showcases a high-quality selection of 10 top
highlights of the region, ranging from destinations,
hotels and resorts, bespoke tours, chartered yachts
and flights, fine dining, exclusive experiences,
tailor-made itineraries and more — this is the space Rosselli AX Privilege ’—e
to promote the finest the Mediterranean has to offer.

is the
perfect shop window for brands and organisations
looking to benefit from The Times Online's robust
editorial environment, a mass readership focused on
holidays and travel, and crucially the gravitas of being
featured on one of the most popular news websites.

e 72% of The Times readers are looking forward

to a holiday If your idea of an escape is to lose yourselfin luxurious beauty, a boutique hotel i the capital of Malta offers
the perfect mix of historic charm and contemporary elegance.
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£3,308 per person for their holidays With a dedicated team for its exclusive services and bespoke event packages, Rosselli AX Privilege s ideal for

getaways, weddings and corporate events, all set against Malta's rich cultural backdrop.

Book now at

£15,000

Sources: News UK
Last updated: Mar'22

All ad-site drivers are dictated by Times algorithms, promoted at News UK's discretion



ADVERTISING POSITIONS

DESKTOP

BILLBOARD
I

i s Py

Times Travel

SPONSORED
ARTICLE

TABLET MOBILE
T 1  —
LEADERBOARD MOBILE STICKY AD

———

Times Travel

I

[— — )

SPONSORED
ARTICLE

SPONSORED
ARTICLE

LAYOUTS FOR ILLUSTRATION PURPOSES ONLY

SPONSORED ARTICLE SPECS DISPLAY AD SPECS

COPY SPECIFICATION

e Word count: 150 words

e Headline: Written by Times Online
e Contact information: Your website

IMAGE SPECIFICATION

¢ Image size: 1000px (w) x 667px (h)
e Format: RGB JPEG or PNG

e Resolution: 72 dpi

Images should be high quality lifestyle photographs promoting
your product or service. In case of a video upgrade, that should be
supplied as a Vimeo link or MP4 file.

BILLBOARD
« Displays on desktop only
o Size: 970px (w) x 250px (h)

LEADERBOARD
» Displays on tablet only
o Size: 728px (w) x 90px (h)

MOBILE STICKY AD

¢ Displays on mobile only
e Size: 320px (w) x 50px (h)

MPU (MID PAGE UNIT)
« Displays on mobile only
e Size: 300px (w) x 250px (h)

SUPPLYING CONTENT

PLEASE NOTE: The full content specification and artwork deadline will be given after booking.
Your content can be emailed to production@hurstmediacompany.co.uk

CREATION, PROOFING & APPROVAL TERMS & CONDITIONS

CREATION PROCESS
e After receiving your content, Hurst Media Company will review
and forward to Times Online.
« Copy for advertorial features will be subedited by Times Online's
editorial team to meet their house style.

PROOFING & APPROVAL PROCESS

e Hurst Media Company will supply a proof to you.

« After sending a proof, we require either your approval to publish
the article or any factual copy corrections.

« If you have any copy changes, you have the option of two rounds
of corrections before final approval is required.

¢ Please ensure any amendments are clear and concise.

e Approval is required within 48 hours unless advised otherwise.

Travel Top 10 Checklist is advertorial content compiled by
Checklist who takes sole responsibility for the content, but is
published on Times Online.

All bookings are made subject to our Terms & Conditions

of advertising, which are available here.

We reserve the right to convert images to meet the technical
specification if they are not supplied as such.

Image use and copy are subject to Times Online's editorial
discretion.

Ads must adhere to the Advertising Standards Authority’s
(ASA) UK Code of Non-broadcast Advertising and Direct &
Promotional Marketing (CAP Code), which can be read here.

CONTACT DETAILS MEDIA SALES
Hurst Media Company
1 Phipp Street, London,

EC2A 4PS

Tel: 020 3478 6017
hurstmediacompany.co.uk

Company number: 08357910 pPRODUCTION DEPT.
VAT number: 161866882

Tel: 0203 478 6017 | sales@hurstmediacompany.co.uk
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